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Criteria Used for Analysis
2021 Income (Esri):
Median Household
Income

2021 Age: 5 Year Increments
(Esri):
Median Age

2021 Key Demographic Indicators
(Esri):
Total Population

2021 Tapestry Market Segmentation
(Households):
1st Dominant Segment

$93,272 34.9 113,790 Boomburbs

Consumer Segmentation
Life Mode Urbanization
What are the
people like that
live in this area?

Affluent Estates
Established wealth--educated, well-travelled
married couples

Where do people
like this usually
live?

Suburban Periphery
Affluence in the suburbs, married couple-families,
longer commutes

Top Tapestry
Segments Boomburbs

Up and Coming
Families Workday Drive The Elders Pleasantville

% of Households 9,660 (27.0%) 5,525 (15.4%) 4,920 (13.7%) 2,886 (8.1%) 1,824 (5.1%)

Lifestyle Group Affluent Estates Sprouting Explorers Family Landscapes Senior Styles Upscale Avenues

Urbanization Group Suburban Periphery Suburban Periphery Suburban Periphery Suburban Periphery Suburban Periphery

Residence Type Single Family Single Family Single Family Single Family, High-
Rise, Mobile Homes or
Seasonal

Single Family

Household Type Married Couples Married Couples Married Couples Married Couples
Without Kids

Married Couples

Average Household Size 3.23 3.11 2.95 1.67 2.86

Median Age 34.3 32 37.3 73.3 43.3

Diversity Index 65.5 75.5 53.5 24.5 62.9

Median Household Income $126,400 $82,300 $102,300 $50,200 $106,100

Median Net Worth $518,400 $177,800 $352,100 $289,500 $486,500

Median Home Value $416,100 $263,400 $310,000 $251,700 $444,100

Homeownership 85.5 % 78 % 86.1 % 83.4 % 84.1 %

Employment Professional or
Mgmnt/Bus/Financial

Professional or
Mgmnt/Bus/Financial

Professional or
Mgmnt/Bus/Financial

Professional or
Mgmnt/Bus/Financial

Professional or
Mgmnt/Bus/Financial

Education Bachelor's Degree Some College No
Degree

Bachelor's Degree High School Diploma Bachelor's Degree

Preferred Activities Physical fitness is a
priority . Own the latest
devices.

Busy with work and
family . Shop around
for the best deals.

Prefer outdoor
activities and sports
. Family-oriented
purchases and
activities dominate.

Sociable within a
variety of clubs and
organizations
. Shopping includes
apparel and exercise
equipment.

Enjoy outdoor
gardening . Go to the
beach, theme parks,
museums.

Financial Highest rate of
mortgages

Carry debt, but also
maintain retirement
plans

Well insured, invest in
a range of funds, high
debt

Income derives
primarily from Social
Security or investments

Invest conservatively

Media Own, use latest
devices

Rely on the Internet for
entertainment and
information

Connected, with a host
of wireless devices

Newspapers and
magazines are staples
for news and
entertainment

Use all types of media
equally (newspapers,
magazines, radio,
Internet, TV).

Vehicle Prefer late model
imports, primarily
SUVs.

Own late model import
SUVs or compacts

Own 2+ vehicles
(minivans, SUVs)

Drive luxury sedans
aged 5+ years

Prefer imported SUVs
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Who We Are
Young professionals with families who
have opted to trade up to the newest
housing in the suburbs make up this
growth market. Original Boomburbs
neighborhoods began growing in the
1990s and continued through the peak of
the housing boom. Most of those
neighborhoods are fully developed now.
This is an affluent market but with a higher
proportion of mortgages. Rapid growth
still distinguishes the Boomburbs
neighborhoods, although the boom is
more subdued now than it was 10 years
ago. So is the housing market. Residents
are well-educated professionals with a
running start on prosperity.

Our Neighborhood
Growth markets are in the suburban periphery
of large metropolitan areas. Young families
are married with children; average household
size is 3.25. Home ownership is 84%, with the
highest rate of mortgages, 71.5%. Primarily
single-family homes, in new neighborhoods,
66% built since 2000. Median home value is
$350,000. Lower housing vacancy rate at
3.7%. The cost of affordable new housing
comes at the expense of one of the longest
commutes to work, over 30 minutes average,
including a disproportionate number (33.6%)
commuting across county lines.

Socioeconomic Traits
Well educated young professionals, 55% are
college graduates. High labor force
participation at 71.3%; most households have
more than two workers. Longer commute times
from the suburban growth corridors have
created more home workers. Well connected,
own the latest devices and understand how to
use them efficiently; biggest complaints—too
many devices and too many intrusions on
personal time. Financial planning is well under
way for these professionals.

Market Profile
Boomburbs residents prefer late model imports,
primarily SUVs, and also luxury cars and
minivans. This is one of the top markets for the
latest in technology, from smartphones to
tablets to Internet connectable televisions.
Style matters in the Boomburbs, from personal
appearance to their homes. These consumers
are still furnishing their new homes and
already remodeling. Enjoy gardening but more
often contract for home services. Physical
fitness is a priority, including club memberships
and home equipment. Leisure includes a
range of activities from sports (hiking, bicycling,
swimming, golf) to visits to theme parks or
water parks. Residents are generous supporters
of charitable organizations.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#1
dominant segment
for this area

In this area

27.0%
of households fall
into this segment

In the United States

1.8%
of households fall
into this segment

About this segment

Boomburbs
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Who We Are
Up and Coming Families is a market in
transition. Residents are younger and
more mobile than the previous generation.
They are ambitious, working hard to get
ahead, and willing to take some risks to
achieve their goals. The recession has
impacted their financial well-being, but
they are optimistic. Their homes are new;
their families are young. And this is one of
the fastest-growing markets in the country.

Our Neighborhood
New suburban periphery: new families in new
housing subdivisions. Building began in the
housing boom of the 2000s and continues in
this fast-growing market. Single-family homes
with a median value of $194,400 and a lower
vacancy rate. The price of affordable housing:
longer commute times

Socioeconomic Traits
Education: 67% have some college education
or degree(s). Hard-working labor force with a
participation rate of 71%. Most households
(61%) have 2 or more workers. Careful
shoppers, aware of prices, willing to shop
around for the best deals and open to
influence by others’ opinions. Seek the latest
and best in technology. Young families still
feathering the nest and establishing their style.

Market Profile
Rely on the Internet for entertainment,
information, shopping, and banking. Prefer
imported SUVs or compact cars, late models.
Carry debt from credit card balances to student
loans and mortgages, but also maintain
retirement plans and make charitable
contributions. Busy with work and family; use
home and landscaping services to save time.
Find leisure in family activities, movies at
home, trips to theme parks or the zoo, and
sports; from golfing, weight lifting, to taking a
jog or run.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#2
dominant segment
for this area

In this area

15.4%
of households fall
into this segment

In the United States

2.6%
of households fall
into this segment

About this segment

Up and Coming Families
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Who We Are
Workday Drive is an affluent, family-
oriented market with a country flavor.
Residents are partial to new housing
away from the bustle of the city but close
enough to commute to professional job
centers. Life in this suburban wilderness
offsets the hectic pace of two working
parents with growing children. They favor
time-saving devices, like banking online or
housekeeping services, and family-
oriented pursuits.

Our Neighborhood
Workday Drive residents prefer the suburban
periphery of metropolitan areas.
Predominantly single family, homes are in
newer neighborhoods, 34% built in the 1990s,
31% built since 2000. Owner-occupied homes
have high rate of mortgages at 68%, and low
rate vacancy at 4%. Median home value is
$257,400. Most households are married
couples with children; average household size
is 2.97. Most households have 2 or 3 vehicles;
long travel time to work including a
disproportionate number commuting from a
different county

Socioeconomic Traits
Education: 40.5% college graduates; more
than 72% with some college education. High
labor force participation rate at 71%; 2 out of 3
households include 2+ workers. Connected,
with a host of wireless devices, anything that
enables convenience, like banking, paying
bills, or even shopping online. Well insured
and invested in a range of funds, from savings
accounts or bonds to stocks. Carry a higher
level of debt, including first and second
mortgages and auto loans.

Market Profile
Most households own at least 2 vehicles; the
most popular types are minivans and SUVs.
Family-oriented purchases and activities
dominate, like 4+ televisions, movie purchases
or rentals, children’s apparel and toys, and
visits to theme parks or zoos. Outdoor activities
and sports are characteristic of life in the
suburban periphery. They attend sporting
events, as well as participate in them like
bicycling, jogging, golfing, and boating. Home
maintenance services are frequently
contracted, but these families also like their
gardens and own the tools for minor upkeep,
like lawn mowers, trimmers, and blowers.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#3
dominant segment
for this area

In this area

13.7%
of households fall
into this segment

In the United States

3.0%
of households fall
into this segment

About this segment

Workday Drive
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Who We Are
With a median age of 71.8, The Elders is
the oldest market. Residents favor
communities designed for senior or
assisted living, primarily in warmer
climates with seasonal populations. Most
of these householders are homeowners,
although their housing varies from mobile
homes to single-family residences to
high-rise apartments. These seniors are
informed, independent and involved.

Our Neighborhood
Suburban periphery of metropolitan areas,
primarily in the warmer climates of Florida or
Arizona. 45% married couples without
children; 44% single households; average
household size, 1.68. Owner-occupied housing
units; median home value of $180,000.
Housing mix of single-family homes (44%),
town homes, and high-density apartment
buildings in neighborhoods built from 1970
through 1989. Vacancy rates higher at 24%,
due to the number of seasonal or vacation
homes. Almost 60% of the population in group
quarters in nursing home facilities.

Socioeconomic Traits
Predominantly retirees, The Elders has a low
labor force participation rate of 22.4%. Those
who are still in the labor force tend to be self-
employed or part-timers, commonly in real
estate, retail or the arts. Their income derives
primarily from Social Security (80% of the
households), retirement, or investments (almost
half of the households). Less than 30% of the
households draw wage/salary income. Median
household income is lower than the US, but
median net worth is much higher. These
consumers focus on price, but not at the
expense of quality. They prefer to use coupons
and buy American and environmentally safe
products. Cell phones are common but
primarily used to make/receive calls.

Market Profile
Vehicles are just a means of transportation, but
their first choice is luxury sedans. Most of their
cars are older (5+ years). They are connected,
but on older PCs or notebooks. Banking is
commonly done in person; shopping is by
phone or in person. Shopping includes apparel
and exercise equipment. They are avid
readers, with audio books and e-readers.
Newspapers and magazines are staples for
news and entertainment. Cable TV is also a
must, primarily watching news or movie
channels, but also golf, weather, and history
channels. Residents are sociable seniors,
partial to a variety of clubs and organizations
and generous with their time and support.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#4
dominant segment
for this area

In this area

8.1%
of households fall
into this segment

In the United States

0.7%
of households fall
into this segment

About this segment

The Elders
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Who We Are
Prosperous domesticity best describes
the settled denizens of Pleasantville.
Situated principally in older housing in
suburban areas in the Northeast
(especially in New York and New Jersey)
and secondarily in the West (especially in
California), these slightly older couples
move less than any other market. Many
couples have already transitioned to
empty nesters; many are still home to
adult children. Families own older, single-
family homes and maintain their standard
of living with dual incomes. These
consumers have higher incomes and
home values and much higher net worth.
Older homes require upkeep; home
improvement and remodeling projects are
a priority--preferably done by contractors.
Residents spend their spare time
participating in a variety of sports or
watching movies. They shop online and in
a variety of stores, from upscale to
discount, and use the Internet largely for
financial purposes.

Our Neighborhood
Suburban periphery of large metropolitan
areas, primarily in Middle Atlantic or Pacific
states. Most homes owned (and mortgaged).
Households composed of older married-couple
families, more without children under 18, but
many with children over 18 years. Older,
single-family homes: two-thirds built before
1970, close to half from 1950 to 1969. One of
the lowest percentages of vacant housing units
at 4.5%. Suburban households with 3 or more
vehicles and a longer travel time to work.

Socioeconomic Traits
Education: 66% college educated, 37% with a
bachelor’s degree or higher. Higher labor force
participation rate at 67%; higher proportion of
HHs with 2 or more workers. Many professionals
in finance, information/technology, education,
or management. Median household income
denotes affluence, with income primarily from
salaries, but also from investments or Social
Security and retirement income. Not cost-
conscious, these consumers willing to spend
more for quality and brands they like. Prefer
fashion that is classic and timeless as opposed
to trendy. Use all types of media equally
(newspapers, magazines, radio, Internet, TV).

Market Profile
Prefer imported SUVs, serviced by a gas station
or car dealer. Invest in conservative securities
and contribute to charities. Work on home
improvement and remodeling projects, but
also hire contractors. Have bundled services
(TV/Internet/phone). Access the Internet via
fiber optics or cable modem, on a newer
computer, to pay bills, make purchases, and
track investments. Subscribe to premium
channels (HBO, Showtime, or Starz) and use
video-on-demand to watch TV shows and
movies. Enjoy outdoor gardening, going to the
beach, visiting theme parks, frequenting
museums, and attending rock concerts.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#5
dominant segment
for this area

In this area

5.1%
of households fall
into this segment

In the United States

2.1%
of households fall
into this segment

About this segment

Pleasantville
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2021
2025 (Projected)

Total Population
This chart shows the total population in
an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Population Density
This chart shows the number of people
per square mile in an area, compared
with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Population Change Since 2010
This chart shows the percentage change
in area's population from 2010 to 2021,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta

Total Daytime Population
This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population is in
contrast to the "resident" population
present during evening and nighttime
hours.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta, California: Population Comparison
Murrieta  

Murrieta  

Murrieta  

Murrieta  
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Murrieta

Daytime Population Density
This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resident" population
present during evening and nighttime
hours.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Average Household Size
This chart shows the average household
size in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Population Living in Family
Households
This chart shows the percentage of an
area’s population that lives in a
household with one or more individuals
related by birth, marriage or adoption,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Women 2021
Men 2021
Women 2025 (Projected)
Men 2025 (Projected)

Female / Male Ratio
This chart shows the ratio of females to
males in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta  

Murrieta  

Murrieta  

Murrieta  
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2021
2025 (Projected)

Median Age
This chart shows the median age in an
area, compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Population by Age
This chart breaks down the population of
an area by age group.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta, California: Age Comparison
Murrieta  
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Married
Unmarried

Married / Unmarried Adults
Ratio
This chart shows the ratio of married to
unmarried adults in an area, compared
with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Married
This chart shows the number of people in
an area who are married, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Never Married
This chart shows the number of people in
an area who have never been married,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Widowed
This chart shows the number of people in
an area who are widowed, compared
with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Divorced
This chart shows the number of people in
an area who are divorced, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta, California: Marital Status Comparison
Murrieta  

Murrieta  

Murrieta  

Murrieta  

Murrieta  
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2021
2025 (Projected)

Average Household Income
This chart shows the average household
income in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Median Household Income
This chart shows the median household
income in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Per Capita Income
This chart shows per capita income in an
area, compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Average Disposable Income
This chart shows the average disposable
income in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta, California: Economic Comparison
Murrieta  

Murrieta  

Murrieta  

Murrieta  
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Murrieta
Riverside County
California
USA

Unemployment Rate
This chart shows the unemployment
trend in an area, compared with other
geographies.
Data Source: Bureau of Labor Statistics
via 3DL
Update Frequency: Monthly

Employment Count by
Industry
This chart shows industries in an area
and the number of people employed in
each category.
Data Source: Bureau of Labor Statistics
via Esri, 2021
Update Frequency: Annually

Murrieta, California

Copyright 2022 Realtors Property Resource® LLC. All Rights Reserved. 
Information is not guaranteed. Equal Housing Opportunity.

5/16/2022
13 of 18



Less than 9th Grade
This chart shows the percentage of
people in an area who have less than a
ninth grade education, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Some High School
This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED test, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

High School GED
This chart shows the percentage of
people in an area whose highest
educational achievement is passing a
high school GED test, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

High School Graduate
This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Some College
This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta, California: Education Comparison
Murrieta  

Murrieta  

Murrieta  

Murrieta  

Murrieta  

Murrieta, California
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Associate Degree
This chart shows the percentage of
people in an area whose highest
educational achievement is an associate
degree, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Bachelor's Degree
This chart shows the percentage of
people in an area whose highest
educational achievement is a bachelor's
degree, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Grad/Professional Degree
This chart shows the percentage of
people in an area whose highest
educational achievement is a graduate
or professional degree, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta  

Murrieta  

Murrieta  
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Murrieta

Average Commute Time
This chart shows average commute times
to work, in minutes, by percentage of an
area's population.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta

How People Get to Work
This chart shows the types of
transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Murrieta, California: Commute Comparison

Murrieta, California
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Median Estimated Home Value
This chart displays property estimates for
an area and a subject property, where
one has been selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.
Data Source: Valuation calculations
based on public records and MLS sources
where licensed
Update Frequency: Monthly

12 mo. Change in Median
Estimated Home Value
This chart shows the 12-month change in
the estimated value of all homes in this
area, the county and the state. Estimated
home values are generated by a
valuation model and are not formal
appraisals.
Data Source: Valuation calculations
based on public records and MLS sources
where licensed
Update Frequency: Monthly

Murrieta, California: Home Value Comparison
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About RPR (Realtors Property Resource)

Realtors Property Resource® is a wholly owned subsidiary of the National
Association REALTORS®.
RPR offers comprehensive data – including a nationwide database of 164 million
properties – as well as powerful analytics and dynamic reports exclusively for
members of the NAR.
RPR's focus is giving residential and commercial real estate practitioners,
brokers, and MLS and Association staff the tools they need to serve their clients.
This report has been provided to you by a member of the NAR.

About RPR's Data
RPR generates and compiles real estate and other data from a vast array of sources.
The data contained in your report includes some or all of the following:

Listing data from our partner MLSs and CIEs, and related calculations, like
estimated value for a property or median sales price for a local market.
Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.
Market conditions and forecasts based on listing and public records data.
Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.
Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.
Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.
School data and reviews from Niche.
Specialty data sets such as walkability scores, traffic counts and flood zones.

Update Frequency
Listings and public records data are updated on a continuous basis.
Charts and statistics calculated from listing and public records data are refreshed
monthly.
Other data sets range from daily to annual updates.

Learn more
For more information about RPR, please visit RPR's
public website: https://blog.narrpr.com
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